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The rapid growth of the solar and PV industries has
occurred in the same time frame as the global expansion of
China as both a manufacturer and emerging market place for
the global industry. Any fears once expressed about the skill
and quality of China has long since disappeared with Chinese
branded companies sitting atop the global market place as
leaders of quality as much as quantity.

For those outside China it appears a land of golden
opportunity and prime for expansion. Although China is
presenting opportunities for solar and PV companies the
access and demand is not as obvious or clear cut as in other
regions. Some companies make the mistake of assuming that
the Chinese growing market’s capable or desiring of accepting
companies or their products. Doing business in China requires
a greater understanding of the government’s approach to new
industry, and most importantly providing the products and/or
technologies that is actually wanted in the region.

The government has been pro-active in subsiding both
manufacturing and market growth with excellent results
that have initiated a country wide value chain enabling the
country to take on any region in the competitive stakes.
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Newcomers to the area mistake large market %J
growth in China as an opportunity and fail to

discover if the growth is a result of subsidy or v
demand. With so much variety and breadth some companies
make the mistake of assuming the Chinese market is not
very discerning but the truth is there will be little interest
in products that are already available.

China will be the world’s largest market and manufacturer
for solar and PV products, obviously companies which
provide technologies and/or equipment to support Chinese
manufacturers to enhance production and better products will
benefit. In addition, insider knowledge along with the ability to
take a company message direct to the Chinese industry will be
key to the success for anyone hoping to impact on the growing
solar and PV markets in the region.

Solar International China is the “sister” title to Solar
International. It has a circulation of 10,000 readers (6,000
print + 4,000 digital) with additional copies at leading industry
events across the region. Solar International China will be the
most effective and targeted platform for companies in solar
industry wishing to influence the lucrative China markets.
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Solar International China Edition is the primary information
source for professionals working in solar and PV industries in

China. It has a circulation of 10,000 copies (6,000 print + 4,000
digital) distributed to qualified individuals in China.
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Manufacturers of Products, Machines and Plants

R ORE, AbAAFHIER
Silicon, Wafer, Cell and Module Manufacturers
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Thin Film Cell and Module Manufacturers
AL EHIIER PV Inverter Manufacturers
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System Integrators, Installers and Distributors

SR 7218 % PV Production Equipment
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Cable and Connection Manufacturers
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Government / Education / Industry Associations
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Financial Institutions / Consortiums for PV Investments
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HAT! Issue £ Theme
* K PH&E Bt A + Metrology & inspection for solar cells
Dec 2011 + CIGS K[H#EH b + CIGS solar cells

Mat.close 21/11/2011

- Rl
CEREHITE

» Materials
* Processes in PV cells

Mar 2012
Mat.close 05/03/2012

* RBARE Rt FIE Bk Ak

* EAREHR K ZeFe AR

o IRFT IR

- BRE, EMEBNBERAR

» Solar cell manufacturing challenges
* PV panels—scribing technology

* Increasing efficiency

+ Off & on grid solutions

B ARSI K BRRESIE

« Laser technology: enabling solar manufacturing

May 2012 < BER AR + New development in thin film technology
Mat.close 30/04/2012 o B AREA « Concentrated PV technologies

o BRI /TSR + Converters/ Inverters

< M, EBREREA * Flexible and thin film technologies
Sep 2012 « i B HEMIT R G R KBV * Metrology meets MES

Mat.close 31/08/2012

o SefRIE R
* ek RS

* PV equipment & materials
« Light absorbers

Dec 2012
Mat.close 21/11/2012

« KPRRE R4
o SRR B FILE AR
s HRABFRERSE
< RIREHFH R

* The evolution of solar power architectures
* PV cell and module testing

* PV modules and mounting systems

* BIPV technologies

eFocus Editorial Calendar

% 3% H #f Distribution Date | & Topic %1% H # Distribution Date | =& Topic

2011

2012

30 Jan : ;\?;%i;%ﬁer market 30 Jul i\?;}qﬁuggi;if materials

29 Fed R 29 Aug . ERRETEAAE

29 Mer i —— 28 Sep Pies

29 May i\? kPrIOE;SSGS 29 Nov :Lgh’;; ;Iilgllc technologies

29 Jun : g:gg %aarﬁg?gfm 28 Dec ggogécgli?}t:‘rated PV technologies
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Premium Positions

Rl (£) (€) s Rmb (2) (€) (US$)
1x 4x 1x 4x 1x 4x 1x 4x
# il
#45 Full Page | 19,600|17,600] 1,690 | 1,520 | 1,910 | 1,720 | 2,770 | 2,490 HEPR Cover Il 28000 | 2410 | 2730 | 3,960
12 bR B #EM T Cover 11 22,500 1,930 2,190 3,170
16,700(15,100| 1,440 | 1,300 | 1,630 | 1,470 | 2,370 | 2,130
Half Page Island
i\
12 0E K/ E $& Cover IV 31,200 2,680 3,030 4,300
15,400(13,800( 1,330 | 1,190 | 1,500 | 1,350 | 2,180 | 1,960
Half Page H/V
% —71 Page One 28,000 2,420 2,730 3,960
134 #/ 8
11,300(10,100| 970 870 | 1,100 | 990 | 1,590 | 1,430
1/3 Page H/V EES i
114 B B Facing Tai;Ie o;\Content 23,500 2,030 2,300 3,330
9,200 | 8,200 | 800 710 900 810 | 1,310 | 1,170
1/4 Page V
. " HAdFRI0E
*TEENE/ HIRARS (8RS F—1T ) Ad translation/ layout service (per page Other Specified Positions +10%
or fractional) Rmb 700 / £60 /€ 70 / US$100
Online ad Banner Rate Online ad Banner Rate  eFocus ad Rate
{iLE Position Rt Ad Size (pixels) 4% / A Price/ Month = 9 W B
Rmb | (£) | (€) | (USS) ; B E— Top Banner
Banner 1 150 x 90 5040 | 440 | 500 | 720 = i = : .
Banner 2 150 x 90 3,780 330 380 540 ;‘_ kS 3 Bannar o
Banner 3,4,5 150 x 90 2520 | 230 250 360 o S
Banner 6 (leaderboard) 728 x 90 8,910 770 860 1,260 9 = - . m "
Banner 7 240 x 240 6,390 550 620 900 - 1= ———
b Peol 8 . ST T Text Ad n L ITLI
age Pee o —
(Page Peel & Dog Ear) 712 x 544 + 100 x 75 9,630 830 930 1,350 — i e tn Birll'll:tr a
eFocus ad Rate ".::"'.“!"__:L E gt
N ” e I\ File . =1 ; | Text Ad N
L& Position R~ File Size Size 4% | A Price/ Month a = = —_ 2] Banner @
Rmb | (£) | (€) | (USS$) 4 J== e
Top banner 300 x 60 (px) 20K 7,020 610 690 990 e
Banner 1 300 x 60 (px) 20 K 5400 | 470 530 770 Bl 1L s
=
Banner 2 300 x 60 (px) 20K 4,050 360 400 590
Banner 3 300 x 60 (px) 20K 4,050 360 400 590 — o Lhwz ——
= - o T ==
Text ad 1 _ Max. 110 5400 | 470 | 530 | 770 - . E E . gﬁ _Jag
Chinese Character . :
Max. 110 - :
Text ad 2 Chinese Character 4,050 360 400 590 _ = Hims—— .
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BHER

Live Area 400mm x 277mm [ 190mm x 277mm | 76mm x 240mm | 168mm x 113mm | 113mm x 183mm | 46mm x 240mm | 168mm x 73mm | 76mm x 112mm | 168mm x 52mm
(Non-Bleed) 15.75"x 10.9" 7.48"x 10.9" 2.99"x 9.45" 6.61" x 4.45" 4.45" x7.2" 1.81" x 9.45" 6.61" x 2.87" 2.99"x 4.41" 6.61" x 2.05"

HYIR~T 420mm x 297mm | 210mm x 297mm | 86mm x 250mm | 178mm x 123mm | 123mm x 193mm | 56mm x 250mm | 178mm x 83mm | 86mm x 122mm | 178mm x 62mm

(Trim) 16.54" x 11.69" 8.27" x 11.69" 3.39" x 9.84" 7" x 4.84" 4.84"x7.6" 2.2"x9.84" 7" x3.27" 3.39"x 4.8" 7" x 2.44"

HMR | 426mm x 303mm [ 216mm x 303mm

(Bleed) 16.77" x 11.93" 8.5"x 11.93"
GBI EBER, Ei#esk FTP LR SiTRERMH .
Send your booking orders & ad materials by email, courier or FTP upload.
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Bagua Three Road,
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Tel: 86-755-83202525
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Tom Tsui (&48iX )
tomt@medianchor.com

Editor in China ( S\ 4R%8 )
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tomt@medianchor.com
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